MAPKETHUHI" CITOPTUBHOI'O TYPU3MA

HaumeHnoBaunue
JTACIUATUIVHEI

MapKETUHT CMOPTUBHOIO TypM3Ma

ConepxaHue TUCITUTUTHHBI

TGOPCTH‘{CCKI/IC OCHOBBI MApPKCTHHIA. Teopm{ u
IIPpAKTHUKA MapKCTHHFOBOP'I ACATCIIBHOCTH B TYPU3MC

dopmupyeMblie
KOMIIETEHIIUN

Ocy1iecTBisATh MCCIENOBAaHUE PbIHKA TYpPUCTCKO-
CHIOPTUBHBIX TOBApOB U YCIYT, YMETb HNPUMEHSThH
MHCTPYMEHTBl ~ MapKeTHMHIa B  NPAKTHUYECKOMN
JESATEIIBHOCTH 1O OpraHu3alud U IMPOBEIAECHUIO
TYPHUCTCKO-CIIOPTUBHBIX MEPOIIPUATUI

Pe3ynbratel 00yueHus
(3HaTh, yMETh, UMETH
HaBBIK)

3nameo:

CYITHOCTh  KOHIICTIIMA  MAapKETWUHTa,  IIEJIH,
OCHOBHBIC MPUHITUTIBI U (PYHKIIMA MapKETHHTA,
CTPYKTYpY M OCOOEHHOCTH MapKETHHTa Kak

YIPaBIIEHYECKON TEXHOJIOTUHY; CYILLIHOCTb
OCHOBHBIX KaTeropuili (MHCTPyMEHTOB) MapKETHHIa
KaK AJIEMEHTOB CUCTEMBI YIpaBIIEHUS
MapKETUHIOM;

[OCJIEOBATENbHOCT, IIAaroB W JOEWCTBUH B
OpraHu3aIuu MapKETUHI OBOM JIeSITCIIBHOCTH
OpraHU3aINY; MIPUHIIUIIBI u METO/IbI
IJIAHUPOBAHUs, TMPOABWKECHUS W  pealn3aluu
TYPUCTHUECKOTO MPOJIYKTa U yCIYT;

ymemb:

MPOBOJUTh CPABHUTEIBHBIA aHAIW3 KOHIEMIINI
MapKeTHHTa; MPUMEHATh CUCTEMHBIA MOJIXO0M MpU
pacCMOTPEHUHM  MapKETUHIOBOM  JEATEIbHOCTH
OpraHu3alid W I[JJAHUPOBAaHUU  YIIPaBJIEHUSA
MapKETHUHTOM; MPUMEHSATD METO/IBI
MApKETUHTOBOIO aHali3a pPbIHKA TYPUCTCKUX
TOBapOB M YCJIYT; HCIOJb30BAaTh METOJUYECKHUE
npuéMbl U METOJBI Pa3pabOTKH MapKETUHTOBBIX
porpaMm U OU3HEC-TIAHOB;

uUMemsb HABbIK:

0a30BBIMH METOJIaMM MAapKETHHTOBOT'O aHaju3a
pBIHKA TYpPHUCTCKHX TOBapOB W YCIYT; OCHOBHBIMU

nmpueMamMu n METOJaMH MMPOBCACHUA
MAapKCTUHITOBBIX HCCHeﬂOBaHHﬁ; OCHOBaMH
MCTOOOJIOTHHN CCrMCHTall M HOTpe6HTeJIeI>'I

TYPUCTCKHX TOBApOB U YCIYT U IIEHOOOpa30BaHMUS B
Typu3Me; HaBbIKaMU pPa3pabOTKW MapKETHHTOBBIX
IporpaMm

Cemectp 00yueHus,
CIIEUATBHOCTb

6, crnenmaabHOCTE 6-05-1012-01 «Du3mueckas
KyJabTypa», npodwmmms3anud «CHOPTUBHBIA U
PEKPEAIMOHHBIN TYPU3M)»

[IpepekBU3UTHI

JIns ocBOCHHMS MAaHHOW AUCIUINIMHBI HEOOXOIMMBI




3HAHWS, YMEHUS W HaBBIKH, MPHOOPETEHHBIC TpU
M3YYCHUM  CIICIyIONMX JauciuIuinH:  «OCHOBBI
MPUPOAHO-OPUEHTUPOBAHHOTO  TYypPONEPEUTHUHTaY,
«MeHeIKMEHT CIIOPTUBHOTO TypU3May,
«MudopmanmonHoe obecriedyeHUe CIOPTUBHOTO U
PEKPEAMOHHOTO TYPHU3Ma»

TpyroeMKOCTb B 3a4ETHBIX
EAMHULIAX

3

KoanuectBo AYAUTOPHBIX
qaCcoB

OO0miee KONMMYECTBO YacoB, OTBEJACHHOE Ha
u3ydeHue yueOHol nucuurinasel, — 128.
Pacnpenenenue ayautopHoro BpemeHu (86 4acoB)
JUISL  CTYJCHTOB JHEBHOM (OpPMBI TOJIy4YEHUS
oOpa3oBaHusl: JIGKIIMUM — 14 4yacoB, MPaKTUYECKUE
3aHATUS — 58 4YacoB, CEMUHApPCKHUE 3aHITUS —
14 yacoB

TpeboBanus k TeKymen u
IIPOMEKYTOYHOMN
aTTeCTalnn

Jnda  Tekymied W NPOMEXKYTOYHOW aTrTecTaluuu
CTYACHTOB IO Y4eOHOW MUCIMIIMHE UCIIOIB3YIOTCS
cremyromie  GOpPMBL:  OMPOC;  MPAKTUIECKOE
3aJlaHue;

TECTOBBIE 3a/1aHus; 3a4ET.

IIpn oneHke 3HAHMM CTYIEHTOB OTMETKaMH B
Oaax Mo JACCATHOAUIBHOW IIKajie YYHUTHIBAIOTCS
KPUTEpUU  OLCHKUM  Ppe3ysJbTaToB  ydeOHOU
JESITETbHOCTH CTY/IEHTOB.

[TomoXUTENBHBIMH SIBIISTFOTCSI OTMETKH HE HUKe 4
(aetpipex) OamnoB. Otmetku 1 (ogumH), 2 (1Ba), 3
(TpM) ABASAIOTCS HEYIOBIETBOPUTEIBHBIMHU.

dopMa NPOMEKYTOUYHOM AaTTECTAUUU CTYACHTOB:
9K3aMeH (6-11 cemecTp)




SPORTS TOURISM MARKETING

p—

Name of the discipline

Sports tourism marketing

Contents of the discipline

Theoretical foundations of marketing. Theory and
practice of marketing activities in tourism

Formed competencies

Carry out market research for tourism and sporting
goods and services, be able to apply marketing tools
in practical activities in organizing and conducting
tourism and sporting events

Learning outcomes (know,
be able, have a skill)

Know:

the essence of the marketing concept, goals, basic
principles and functions of marketing;

structure and features of marketing as a
management technology; the essence of the main
categories (tools) of marketing as elements of the
marketing management system;

sequence of steps and actions in organizing the
organization’s marketing activities; principles and
methods of  planning, promotion and
implementation of tourism products and services;

be able to:

conduct a comparative analysis of marketing
concepts; apply a systematic approach when
considering the organization’s marketing activities
and planning marketing management; apply
methods of marketing analysis of the market for
tourism goods and services; use methodological
techniques and methods for developing marketing
programs and business plans;

have the skill:

basic methods of marketing analysis of the market
for tourism goods and services; basic techniques
and methods of conducting marketing research; the
basics of the methodology for segmenting
consumers of tourism goods and services and
pricing in tourism; marketing program development
skills

Semester of study,
speciality

6, specialty 6-05-1012-01 “Physical Education”,
specialization “Sports and Recreational Tourism”

Prerequisites

To master this discipline, you need knowledge,
skills and abilities acquired by studying the
following disciplines: “Fundamentals of nature-
oriented tour operating”, “Sports tourism
management”, “Information support for sports and
recreational tourism”

Labor intensity in credit
units
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Number of classroom hours

The total number of hours allocated for studying the
academic discipline is 128.

Distribution of classroom time (86 hours) for full-
time students: lectures — 14 hours, practical classes
— 58 hours, seminars — 14 hours

Requirements for current
and intermediate
certification

For current and intermediate certification of
students in an academic discipline, the following
forms are used: survey; practical task;

test tasks; test.

When assessing students' knowledge with marks on
a ten-point scale, the criteria for assessing the
results of students' educational activities are taken
into account.

Marks of at least 4 (four) points are positive. Marks
1 (one), 2 (two), 3 (three) are unsatisfactory.

Interim  student certification form: exam
(6th semester)




