HaumeHoBaHue JUCHUITIINHBI

[{udpoBusalys B Typu3Me

ConeprxaHue TUCIUTLTAHBI

[Tonsitne o mudpoBoii 3xkoHOMHuKE. [rdpoBoii TypusM.
Konumenmust  mudpoBold  9KOCHCTEMBl  MHAYCTPUHU
Typu3Ma U rocrenpuuMctBa. Tpanchopmanus JaHHBIX B
3HaHUS B TypucTuueckoil orpaciu. ITonstue o digital
user experience (UX). dopmupoBanue 1udpoBoit
APXUTEKTYPBI B TYpPUCTHUECKON OTpaciIu.
KonnenryanbHast Mozenb KuOeppU3NIeCKuX CHUCTEM U
HWCKYCCTBEHHBIN MHTEUIEKT B Typusme. KoHuenuus
«YmHoro ropoa» (Smart City) m HaHTepHer Bemiei
(IoT). TexHonoruum BUPTyaJIbHOM M JOIOJIHEHHOU
peansHOCTH (XR-TexHonorun). Co3nanue BUPTYaIbHBIX
9KCKypcuil.  biokuelitn B Typmsme.  OOnaunble
BbIuKcIeHUs] B TypusMme. [loHsaTHe «Ooiblive JaHHBIE)
( Big Data). Ilonsarue «BIl-cuctema». MHoromepHsIit
ananmu3 jgaHHblXx  (OLAP). Pa3zpabotka 1udpoBbIx
pexiaMHBIX Kamnanuid. Web-aHanuTuka W pacyer
3¢ pexTUBHOCTH 1TU(DPOBBIX KOMMYHHUKAITHH.

dopmMupyemMbIe KOMIIETEHIIUN

Hcnonb30BaTh COBpEMEHHBIE U(PPOBHIE TEXHOJIOTUU U
nporpaMMHoOe  obecriedeHue B TYpPUCTHYECKOH
WHIYCTPHH, BIANeTh TMOAXOJAaMH  IH(POBHU3ALUHU
OM3HEC-IPOLIECCOB TYPUCTUYECKON MHYCTPHUHU.

PesynbTarsl o0yueHHs
(3HaTh, YMETH, BIIAJICTh)

3Hamy:
OCHOBHBIE TOAXOJbI U(PPOBU3AIMH OU3HEC-TIPOLIECCOB
TYpUCTHYECKOTO OM3HECA; OCHOBHBIE MH(POPMAITMOHHBIE
NPOLIECCHl TyPHCTHYECKOTO TPEANPHUSITHS; OCHOBHBIE
IUQPpPOBBIE  TEXHOJOTMH W  IH(POBBIE  CHCTEMBI
TYpPHCTHYECKOTO OM3HECa;

ymemp:

aHanmM3upoBaTh M (OPMHPOBATH  IICHHOCTHOE
Npe/UIO’)KeHNe  WHPOPMALMOHHBIX  pEIIeHWA s
pa3MUUHBIX TypuUCTHYeCKHX mpeanpusatuii (Business

Understanding); OCYILECTBIISITh 6azoBoe
NPOTOTUITHPOBAHKE HPUKIIATHBIX pelIeHui
TypUCTHYECKOrO0 OH3HEca; HCIOJb30BaTh 0a30BbIE
nH(pOpMaIMOHHBIE HPOLIECCHI TUISt OITUCaHUS
UH()OpPMAIIMOHHBIX MIOTOKOB TYpUCTUYIECKOTO
NPEeATIPUSTHS;

enaoemp:

HaBbIKAMU 0a30BOr0 MPOTPAMMHPOBAHMS HA S3BIKE
Phyton, wHaBbikamMu aHaiMM3a  OOJBIIMX  JAHHBIX
TypucTHYecKoro OusHeca ¢ nmomoiisio Excel; HaBbIkamMu
aHaJIN3a JaHHBIX TYPUCTUYCCKOT0 OM3HEcCa C MOMOIIBI0
Power BI;

HABBIKAMHU TIPOBEJCHUS PEKJIAMHBIX KOMIIAHWHA B
WuTtepHer ans TypuCTUYECKOTOo OW3HEca; HaBBIKAMU
HCIOJb30Banus  Web-aHamuTUKY IS HOBBIIICHUS
3¢ (HEeKTUBHOCTH EeATEIBHOCTH TYypPUCTHYECKOTO
TIPEITPHSITHSL.

Cemectp 00yueHus,
CTIEIIATIBHOCTh

5-6, cnemumanbHOCTh 6-05-1012-04 «Opranuzanus u
yopasiieHue (U3MYECKON KyJlbTypoM, CIOPTOM U
Typu3MOM» npoduausanus: K MEHEIPKMEHT B TYPH3ME»




[IpepexkBU3UTHI

Conepxanne yueOnoi mucuumuinabl «L{nppoBuzamus B
TypU3Me» Ppealn3yeT TECHble MEKAUCUUILUINHAPHBIE
CBSI3M C TakoW  y4eOHOM  JMCUMIUIMHOW  Kak
«MH(popMalMOHHbBIE TEXHOJIOTUHU B TYPU3MED.

TpynoeMKOCTp B 3a4€THBIX
eIMHULIAX

6-ii cemectp - 3

Komngectso ayIUTOPHBIX
4acoB

OOmee KOIWYECTBO YacOB, OTBOJAMMOE HA HW3YYCHHE
yueOHOM quciuminHel, — 110.

Pacnipenenenne ayautoprnoro Bpemenu (60 wyacoB) aiis
CTYJICHTOB JHEBHON (DOpPMBI MONy4YEeHUS OOpa30BaAHUSA:
nekuuu — 16 gacoB, npakruueckue — 44 gaca.
Pacnipenenenue ayautopHoro Bpemenu (16 vacoB) s
CTYJICHTOB 3a0YHON (OPMBI TOIyUEHUS OOPa30BAHMUS:
JeKuuu — 6 yacoB, 1abOpaTOpHbIE 3aHATUS —
10 gacos.

TpeboBanus k Tekymed u
MPOMEKYTOYHOUN aTTECTALNKU

VY4yeOHpIM IUIAHOM  chnenmanbHocTH  6-05-1012-04
«Opranuzanus M ynpasiieHHe (HU3NIECKON KyJIbTYpOH,
CIIOPTOM M TypU3MOM» npodunuzanus: «MeHeIKMEHT
B Typu3Me» B KadecTBe (OpPM TIPOMEKYTOUHOMH
aTTeCTallMd CTYIEHTOB MO Yy4eOHOH JMCLUIUIMHE
«Uu¢ppoBuzamuss B Typu3Me» NPEAYCMOTPEH SK3aMeH
(3aouHas u nHeBHas (popMbl oTyUeHUs: 00pa3oBaHMsl) U
9K3aMeH (3aouHas W JHEBHass (OPMBI TIOTYYCHUS
o0pa3oBaHUs).

[Ipu onieHKe 3HaHUHN CTYJEHTOB OTMETKaMH B OajuIax 1o
JIecITUOAJUIBHOM — IIKajle  YYMTBHIBAIOTCS  OLIEHKHU
pe3yIbTaTOB TEKYIIEH aTTeCTalluH CTYICHTOB.
[TonoXUTENbHBIMU  SBISIOTCSI OTMETKHM HE HIKe 4
(uetppéx) OamnoB. Otmetku 1 (oauH), 2 (nBa), 3 (TpH)
SBJISIIOTCSI HEYIOBJIETBOPUTEIbHBIMH.

@opMbl MPOMEKYTOYHOM AaTTECTAlUH CTYJEHTOB —
sk3amMeH (6-ii cemecTp (nmHeBHas), 8- cemecTp
(3a04Has).




Name of the discipline

Digitalization in tourism

Contents of the discipline

Concept of digital economy. Digital tourism. Digital
ecosystem concept for tourism and hospitality industry.
Transforming data into knowledge in the tourism
industry. The concept of digital user experience (UX).
Formation of digital architecture in the tourism industry.
Conceptual model of cyber-physical systems and
artificial intelligence in tourism. The concept of “Smart
City” and the Internet of Things (IoT). Virtual and
augmented reality technologies (XR technologies).
Creation of virtual excursions. Blockchain in tourism.
Cloud computing in tourism. The concept of "big data"
(Big Data). The concept of “BI system”.
Multidimensional data analysis (OLAP). Development
of digital advertising campaigns. Web analytics and
calculation of the effectiveness of  digital
communications.

Formed competencies

Use modern digital technologies and software in the
tourism industry, master approaches to digitalizing
business processes in the tourism industry.

Learning outcomes (know, be
able, master)

know:

main approaches to digitalization of tourism business
processes; basic information processes of a tourism
enterprise; basic digital technologies and digital systems
of tourism business;

be able to:

analyze and formulate the value proposition of
information solutions for various tourism enterprises
(Business Understanding); carry out basic prototyping
of applied solutions for the tourism business; use basic
information processes to describe the information flows
of a tourism enterprise;

own:

basic programming skills in Phyton; skills in analyzing
tourism business big data using Excel; skills in
analyzing tourism business data using Power BI;

skills in conducting advertising campaigns on the
Internet for the tourism business; skills in using Web
analytics to improve the efficiency of a tourism
enterprise.

Semester of study,

5-6, specialty 6-05-1012-04 “Organization and

speciality management of physical culture, sports and tourism”
profile: “Management in tourism”
Prerequisites The content of the academic discipline “Digitalization in

Tourism” implements close interdisciplinary
connections with such an academic discipline as
“Information Technologies in Tourism”.

Labor intensity in credit units

6th semester - 3

Number of classroom hours

The total number of hours allocated to studying the
academic discipline is 110.

Distribution of classroom time (60 hours) for full-time
students: lectures - 16 hours, practical - 44 hours.




Distribution of classroom time (16 hours) for part-time
students: lectures — 6 hours, laboratory classes —
10 hours.

Requirements for current and
intermediate certification

The curriculum of the specialty 6-05-1012-04
“Organization and management of physical culture,
sports and tourism” specialization: “Management in
tourism” as forms of intermediate certification of
students in the academic discipline “Digitalization in
Tourism” provides an exam (correspondence and full-
time forms of obtaining education) and exam
(correspondence and full-time forms of education).
When assessing students' knowledge with marks on a
ten-point scale, assessments of the results of the current
certification of students are taken into account.

Marks of at least 4 (four) points are positive. Marks 1
(one), 2 (two), 3 (three) are unsatisfactory.

Forms of intermediate certification of students - exam
(6th semester (full-time), 8th semester (correspondence).




