HaumeHoBanme JUCHUITIINHBI

MeHeKMEHT KadecTBa U YIPABICHUS IMPOLECCAMU B
TYPUCTUYECKOU UHAYCTPUHU

Coneprxanue TUCHUTLTAHBI

KagectBo kak ympaBieHUecKass W MOTPEOUTENbCKas
KOHIeNus. ba3oBele  MPUHLMIIBI ~ MEHEKMEHTa
KauecTBa. M3MepeHue 1 OleHKa KayecTBa B UHIYCTPUU
Typusma. CraHfapTel W YIpaBi€HHE MPOLECCAMH B
UHAYCTPUU TypU3MA.

(DOpMI/IpyeMBIe KOMIICTCHLINH

Hcmonp30BaTh  OOIIYI0 METOMOJIOTHIO, METOABI H
NpUEMBbl YIPABJICHUS KadyecTBOM sl A(PPEKTHBHOTO

YIPaBIICHUS poLeccaMu 00CITy>)KHBaHUS B
TYPUCTHYECKOW HHAYCTPHUH.
PesynbraThl 00yueHus 3Hamy:

(3HaTh, yMEThH, BIAJIETD)

OCHOBHBIE TMOHSTHS W KaTEeropuM MEHEKMEHTa
Ka4yecTBa, SBOJIIOLMIO KadyecTBa KaK YIPaBICHYECKOMH
KOHIEMINY;, COBPEMEHHbIE€ KOHIEMNIMH U CHCTEMBI
MEHEUKMEHTa KauyecTBa; METOAOJIOTUIO, METOABl U
TEXHUKHU obecrieyeHus KayecTBa, CUCTEMY
coBpeMeHHBbIX cTangaproB cepun [SO 9000; ISO 9001;
ISO 9004; xpurepum KayecTBa W CTaHAAPTHl B
KOMILJIEKCE TYPUCTHUECKUX YCIYT;

ymembs:

YIPaBJISATh BHEAPEHUEM CHCTEM MEHEPKMEHTa KauecTBa
Ha  TIPEANIPHATHUSIX UHIYCTpHUH  Typu3Ma W
rOCTENPUUMCTBA; pearb HPOU3BOJCTBEHHBIE
npoOsieMbl B CHUCTEMax MEHEIKMEHTa KadecTBa;
MPOBOJUTH SKOHOMUYECKUE U CTATUCTHUECKUE PaCUeThl,
onpeneniate  APQPEKTHBHOCTh  BHEIPEHUS  CHCTEM
MEHEKMEHTa Ka4yecTBa,; pa3pabatbIBaTh
JOKYMEHTAllMI0 TI0 KayecTBY COIVIACHO CHUCTEME
craggaproB ISO 9000, B TOM 4uciIe IOJIUTUKY B
00JIaCTH KadecTBa, PYKOBOJCTBA MO KadyeCTBY, KapTy

MPOLIECCOB; pa3pabaTeIBaTh MHCTPYMEHTAPHIA,
OCYIIECTBIISATh U3MEepeHue NOTPEOUTETHCKON
YIOBJIETBOPEHHOCTH;  OCYILECTBJIATH  YIPaBICHHE

IEpCOHAIOM, MOTHUBUpPOBAaTh JIIOAEH Ha  LEIH,
CBSI3aHHBIE C KaueCTBOM; MCIIOJIb30BaTh CTaHIAPThHI B

chepe Typu3Ma u TOCTEIPUUMCTBA B
poeCCUOHATIBHOM IEeATEITLHOCTH,

e1aoemon:

OCHOBaMU yIpaBICHYECKON METO/I0JIOTUHU u

peanu3alii  OCHOBHBIX  (DYHKIHMHA  MEHEIKMEHTa;
METOJJaMH MEHE/DKMEHTAa KadyecTBa M YINPaBJICHUS
mpoueccaM  Ha  OPEJUpUATHAX — TYPUCTUYECKOM
UHIyCTPUM; METOAOJIOTHEH pa3pabOTKu, BHEAPEHHS U
HENPEPHIBHOIO COBEPIICHCTBOBAHUSI CTAHIApPTOB Ha
IPEAIPUITHIX TYPUCTHUECKON UHLYCTPHUHU.

Cemectp 00yueHusl,
CIEeLUAIBHOCTh

5, cmemuanpHOCTh  6-05-1013-01  «Typusm
TOCTEIIPUUMCTBOY»

[IpepexBU3UTHI

Jns u3ydeHus ydeOHOW TUCHUTUIMHBI «MEHEeIKMEHT
KauecTBa M yMNPaBICHUE MPOLECCAMU B TYpPUCTUUYECKOU
UHAYCTpUM» HEOOXOAWMBI 3HaHMS IO  y4eOHOM
JUcIMIUIMHE ~ «MEHEUKMEHT B TYpPUCTHYECKOMU




WHIYCTPUI.

pr,I[OCMKOCTB B 3a4C€THBIX
CAHNIax

3

KommgectBo AYJAUTOPHBIX
qaCcoB

OO01ree KOMMYECTBO 4YacoB, OTBOJAMMOE Ha H3Yy4EHHE
y4eOHOM TUCIUILTAHEL, — 94.

Pacnipenenenune ayautopHoro BpemeHu (62 daca) ais
CTYJICHTOB JTHCBHOW (DOPMBI IMOIYYCHUS OOpa30BAHUS:
nekuu — 30 yacoB, MpakTUYECKue 3aHsATusA — 12 4acos,
ceMHHapcKue 3aHATus — 20 yacos.

Pacnipenenenune ayauropHoro BpemeHu (16 yacoB) aiis
CTYJICHTOB 33a0YHON (OPMBI TONyUEHUS OOPa30BAHMUS:
JEeKIMM — & YacoB, NPAKTUYCCKHUE 3aHATHSI —

8 yacoB.

TpeboBanus k Tekyiei u
MPOMEKYTOYHOM aTTECTALNKU

VY4eOHbIM IUIAHOM CHEIHMaIbHOCTH B KadecTBe (HhopMm
IIPOMEXYTOUHOM aTTecTallud CTYJEHTOB IO Y4eOHOM
JucuuiuinHe «MeHEeIKMEHT KadecTBa M yIPAaBIEHHUE
IIpoLeccamMmu B TyPUCTHYECKOU WHIyCTPUN»
NPEIyCMOTPEH S3K3aMeH (3a0uHasi U JHEBHas (OpPMbI
MOJTy4YeHUsT 00pa30BaHMUS).

Pe3ynbpTaThl NpOMEKYyTOYHOM aTTeCTallMi CTYIEHTOB B
(dopme 3aueTa OIIEHUBAIOTCS OTMETKAMHU «3aYTCHOY, «HE
3auTeHO».  llonoxuTenpHOM — sBiIE€TCSs  OTMETKA
«3a4TEHO», OTMETKa «HE  3a4TE€HO»  SBIIIETCS
HEYJIOBJIETBOPUTEIBHOM.

[Ipu onieHKe 3HaHUHN CTYJEHTOB OTMETKaMH B OajuIax 1o
JIecITUOAJUIBHOM — IIKajle  YYMTBHIBAIOTCS  OLIEHKHU
Pe3yIbTaTOB TEKYILEW aTTECTAllUN CTYACHTOB.
[TonoxUTENBHBIMU  SBISAIOTCS OTMETKH HE HIke 4
(uetppéx) OamnoB. Otmetku 1 (oauH), 2 (nBa), 3 (TpH)
ABJIAIOTCS HEYIOBIETBOPUTEIbHBIMH.

@opMbl MPOMEKYTOYHOM AaTTECTAlUH CTYJEHTOB —
9K3aMeH (4-i cemecTp s JHEBHOM QopMmbl U
7-1 cemecTp it 3a04HOM (HOPMBI).




Name of the discipline

Quality and process management in the tourism industry

Contents of the discipline

Quality as a managerial and consumer concept. Basic
principles of quality management. Measuring and
assessing quality in the tourism industry. Standards and
process management in the tourism industry.

Formed competencies

Use general methodology, methods and techniques of
quality management to effectively manage service
processes in the tourism industry.

Learning outcomes (know, be
able, master)

know:

basic concepts and categories of quality management,
the evolution of quality as a management concept;
modern concepts and quality management systems;
methodology, methods and techniques for quality
assurance, system of modern standards of the ISO 9000
series; ISO 9001; ISO 9004; quality criteria and
standards in the range of tourism services;

be able to:

manage the implementation of quality management
systems at enterprises in the tourism and hospitality
industry; solve production problems in quality
management systems; carry out economic and statistical
calculations, determine the effectiveness of the
implementation of quality management systems;
develop quality documentation in accordance with the
ISO 9000 standard system, including quality policies,
quality manuals, process maps; develop tools to measure
consumer satisfaction; carry out personnel management,
motivate people to achieve quality-related goals; use
standards in the field of tourism and hospitality in
professional activities;

own:

the basics of management methodology and the
implementation of basic management functions;
methods of quality management and process
management at tourism industry  enterprises;
methodology for the development, implementation and
continuous improvement of standards at enterprises in
the tourism industry.

Semester of study, 5, specialty 6-05-1013-01 “Tourism and Hospitality”
speciality
Prerequisites To study the academic discipline “Quality Management

and Process Management in the Tourism Industry,”
knowledge of the academic discipline “Management in
the Tourism Industry” is required.

Labor intensity in credit units

3

Number of classroom hours

The total number of hours allocated to studying the
academic discipline is 94.

Distribution of classroom time (62 hours) for full-time
students: lectures - 30 hours, practical classes - 12 hours,
seminars - 20 hours.




Distribution of classroom time (16 hours) for part-time
students: lectures — 8 hours, practical classes —
8 ocloc'k.

Requirements for current and
intermediate certification

The curriculum of the specialty provides for an exam
(correspondence and full-time forms of education) as
forms of intermediate certification of students in the
academic discipline “Quality Management and Process
Management in the Tourism Industry”.

The results of the intermediate certification of students
in the form of a test are assessed with the marks
“passed” and “fail”. The mark “passed” is positive; the
mark “failed” is unsatisfactory.

When assessing students' knowledge with marks on a
ten-point scale, assessments of the results of the current
certification of students are taken into account.

Marks of at least 4 (four) points are positive. Marks 1
(one), 2 (two), 3 (three) are unsatisfactory.

Forms of intermediate certification of students - exam
(4th semester for full-time and 7th semester for distance
learning).




