HaumeHnoBanmue JUCHUITIINHBI

busHec-naHupoOBaHKUE B TYPUCTUYECKOW MHAYCTPHH

ConeprxaHue TUCIUTITUHBI

CymHOCTh  IUIAHMPOBAHHWSI W MPOTHO3UPOBAHUS.
KomMMepueckne npeioxKeHus! U MPOSKThI KaKk 00bEKThHI
Ou3HEC-TIITAHUPOBAHUSI. Texnonorus OusHec-
IUIAHUPOBAHUSA: PECypcHOE OOeCleyeHne U ITambl
pa3paboTku OusHec-miaHa. CTpykTypa OM3HEC-TUIaHa U
colepKaHWE OCHOBHBIX pasfenoB. OcoOeHHOCTH
OU3HEC-TNIAHUPOBAHUSI B TYPUCTHUYECKON HHIYCTpPUHU.
AHanu3 MHBECTUIIMOHHOHM, (PUHAHCOBOM M COLMAIBHO-
SKOHOMHUYECKOH s exTuBHOCTH Ou3Hec-IIIaHa.
Peanuzanus 6usHec-1IIaHA.

dopmupyemblie Bnagers  MonenupoBaHMeM — OM3HEC-IPOLIECCOB U

KOMIIETEHIINH TEXHOJIOTHSIMU OM3HEC-IIJIAHUPOBAHUS B MPAKTHUECKON
JeSITeIbHOCTH HpeanpUATHHA TYPUCTUYECKOH
MHYCTPUH.

PesynbraThl oOyueHus | 3Hamp:

(3HaTh, YMETb, BIAJETD)

CYIITHOCTH, TICJTN U 33a9u OM3HEC-TNIAaHUPOBAHMS;
CTPYKTypy OW3Hec-jlaHa M COJep)KaHHUEe OCHOBHBIX
pa3aenos;

TUTIONIOTHIO OU3HEC-TIIaHOB;

pecypcHoe obecrieueHrne OM3HeC-TIaHOB;

npo6sieMbl pa3paboTKU U peanu3aluy Ou3Hec-TIaHOB;
STAaIbl peaau3alii OM3HeC-TUIaHOB.

ymemp:

NPUMEHATh TEXHUKY TIOCTPOSHUSI CTPYKTYPBI OM3HEC-
TUIaHa;

NPUMEHATh JKOHOMHKO-MAaTEeMATHYECKUE MOJICIH B
Ou3HEC-TNIAaHUPOBAHUY;

pa3pabaTheiBaTh OM3HEC-TIIIAaHBI PA3JIMYHBIX THUIIOB;
NPOBOAWTh  MAapKETHHIOBBIE  HCCIEAOBAaHUA U
PacCUUTHIBATh OFOJKET MAPKETUHTOBBIX MEPOIIPHUSITUN;
UCTIONb30BaTh METOJAUKY OIEHKH SKOHOMHYECKOM
3¢ ekTHBHOCTH OU3HEC-TIIIAaHOB;

enademn:

WHCTPYMEHTAMH MTPOSKTHPOBAHUS OW3HEC-TUIaHa;
COBPEMEHHBIMH HH(POPMAIIMOHHBIMH TEXHOJIOTUSMU H
CUCTEMHBIM aHAJIN30M B OM3HEC-TUIAHUPOBAHUMY;
HaBBIKAMU TIOCTPOEHUS OU3HEC-TIIAHOB;

HaBBIKaMU (PMHAHCOBOTO aHAJIN3a,

METOJaMH OILEHKH U MOHUTOpPUHTa 3(P(HEeKTUBHOCTH
OM3HEC-IIJIAHOB.

Cemectp 00yueHus,
CIICIIHATBHOCTh

7, cneumanbHOcTh  6-05-1013-01  «Typusm u
rOCTEIPUUMCTBO»

[IpepexkBU3UTHI

Jns  wu3yueHuss ydeOHOW JucuuIuiiHbl — «busHec-
IJIJAHUPOBAHUE B TYPUCTHYECKOM  MHAYCTPUN»
HEOOXOJIUMBl 3HAaHUS TO CJIEIYIOIUM  Y4eOHBIM
JUCHUIUIMHAM: «OKOHOMUKA u buHaHCHI
TYPUCTHYECKOU UHyCTpUNY, «MapketTuar B
TYpPUCTHYECKOW HHIYyCTpun», «CTapTan-TeXHOJIOTUU U
CUCTEMHOE IPEANIPUHUMATEILCTBOY.

TpyaoeMKoCTh B 3a4eTHBIX
eAMHUIIAX
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Konnuectso ay IUTOPHBIX
4acoB

OO01ee KOMUYECTBO YacoB, OTBOAMMOE Ha H3yuYeHHE
y4eOHON AuCIUIUTHHBL, — 90.

Pacnipenenenne ayautopHoro BpeMmeHu (42 uaca) ans
CTYJICHTOB JTHEBHOW (DOpPMBI MOJTydeHUS OOpa30BaHUS:
nexkuuu — 18 yacoB, mpakTUYECKUE 3aHATUS — 12 4acoB,
CEeMHHapCKHE 3aHATUsA — 12 4acos.

Pacnipenenenune aynuropHoro Bpemenu (12 vacoB) mis
CTYJIEHTOB 3a04HOW (OpMBI MOTy4YeHHs] 0Opa30oBaHMUS:
JIEKIIUU — 6 4acoB, MPAKTUUECKHE 3aHITHUS — 6 YacOB.

TpeOoBanust K Tekyuiel u
IIPOMEKYTOYHON aTTECTAlUU

Y4eOHBIM TJIAHOM CIEHUATbHOCTH B KauecTBe (GopM
NPOMEKYTOYHOW aTTECTAIllMM CTYIEHTOB IO Yy4eOHOU
aucuuiuinHe «bu3Hec-nuaHupoBaHUE B TYPUCTHUECKOM
UHAYCTPUMU» NPETyCMOTPEH 3aueT (3a0uHasi U JHEBHAs
(hopMbI OTy4YeHHsI 00pa30BaHus).

Pe3ynbpTaThl MpOMeXyTOUHOI aTTeCTalluu CTYJIEHTOB B
(dbopMe 3adera OIICHMBAIOTCS OTMETKAMH «3aUTEHOY,
«He 3ayTeHO». [lONOKMUTEIBHOM SABIAETCA OTMETKA
«3a4T€HO», OTMETKAa «HE  3auTE€HO»  SIBIIAETC
HEYI0BIIETBOPUTEIIBHOM.

[Ipu oueHke 3HaHMI CTYAEHTOB OTMETKaMH B Oauiax
0 JAECITUOAITIPHOW IIKaJle YYUTBIBAIOTCS OLIEHKH
pE3yNbTAaTOB TEKYIIEW aTTeCTAllUU CTYACHTOB.
[lonoXUTENbHBIMU  SIBIISIFOTCSL OTMETKM HE HUke 4
(uetwipéx) 6amnoB. Otmerku 1 (onun), 2 (aBa), 3 (TpH)
ABJISIOTCS HEYIOBIETBOPUTEIbHBIMU.

@opMBbl TPOMEKYTOUHOM aTTECTAlUU CTYJEHTOB —
3auéthl (7-i cemecTp JUIsi AHEBHOM U 9-i st 3a04HOM

(hopmbl).




Name of the discipline

Business planning in the tourism industry

Contents of the discipline

The essence of planning and forecasting. Commercial
proposals and projects as objects of business planning.
Business planning technology: resource provision and
stages of developing a business plan. The structure of
the business plan and the content of the main sections.
Features of business planning in the tourism industry.
Analysis of the investment, financial and socio-
economic  efficiency of the business plan.
Implementation of the business plan.

Formed competencies

Proficient in business process modeling and business
planning technologies in the practical activities of
tourism industry enterprises.

Learning outcomes (know, be
able, master)

know:

essence, goals and objectives of business planning;
structure of the business plan and content of the main
sections; typology of business plans; resource support
for business plans; problems of developing and
implementing business plans; stages of implementation
of business plans.

be able to:

apply the technique of constructing the structure of a
business plan; apply economic and mathematical
models in business planning; develop business plans of
various types; conduct marketing research and calculate
the budget for marketing activities; use a methodology
for assessing the economic efficiency of business plans;
own:

business plan design tools; modern information
technologies and system analysis in business planning;
skills in building business plans; financial analysis skills;
methods for assessing and monitoring the effectiveness of
business plans.

Semester of study,
speciality

7, specialty 6-05-1013-01 “Tourism and Hospitality”

Prerequisites

To study the academic discipline “Business Planning in
the Tourism Industry”, knowledge is required in the
following academic disciplines: “Economics and
Finance of the Tourism Industry”, “Marketing in the

Tourism Industry”, “Start-up Technologies and
Systemic Entrepreneurship”.
Labor intensity in credit units | 3

Number of classroom hours

The total number of hours allocated to studying the
academic discipline is 90.

Distribution of classroom time (42 hours) for full-time
students: lectures - 18 hours, practical classes - 12
hours, seminars - 12 hours.

Distribution of classroom time (12 hours) for part-time
students: lectures - 6 hours, practical classes - 6 hours.

Requirements for current and
intermediate certification

The curriculum of the specialty provides for credit
(correspondence and full-time forms of education) as
forms of intermediate certification of students in the




academic discipline “Business Planning in the Tourism
Industry”.

The results of the intermediate certification of students
in the form of a test are assessed with the marks
“passed” and “fail”. The mark “passed” is positive; the
mark “failed” is unsatisfactory.

When assessing students' knowledge with marks on a
ten-point scale, assessments of the results of the current
certification of students are taken into account.

Marks of at least 4 (four) points are positive. Marks 1
(one), 2 (two), 3 (three) are unsatisfactory.

Forms of intermediate certification of students - tests
(7th semester for full-time and 9th for part-time).




