HaumeHoBaHue JUCHUITIINHBI

MeHeKMEHT B TYPUCTUYECKON MHIYCTPUHU

ConeprxaHue TUCIUTLTAHBI

OcHOBbl  MeHemkMeHTa. DyHKUMM  YNpaBICHUS.
Opranuzainusi TYPUCTHYECKON HHIYCTPUU KaK OOBEKT
ynpaBiaeHusi.  KoMMyHMKanum B~ MEHEIKMEHTE

OpraHu3alyx TyPUCTHYECKOU UHIYCTpHUHU.
MeHeKMEHT NepcoHaNia OPraHU3alMKd TYPUCTHYECKOM
UHIYCTPUH. [IepconanbHbli MEHEKMEHT
PYKOBOJUTEIS OpraHu3aluu TYpUCTHUYECKON
UHYCTpUHU.

(DOpMI/IpyeMBIe KOMIICTCHLINH

Bnaners cucreMolf COBpPEMEHHBIX YMNPaBIEHYECKHUX
TEXHONOTHH  anst  obecriedeHuss  3(PPEKTHBHOTO

(GYHKIIMOHUPOBAHUS CcyOBEKTOB TYypUCTHYECKON
UHAYCTPHUH.

PesynbTathl oOyueHus | 3Hamw:

(3HaTh, yMETb, UMETh HaBbIK) | OCHOBHbBIE  TIOHSATUS, OCHOBBl  METOAOJIOTMM U
TEXHOJIOTHH yYIpaBIeHUS; 0COOCHHOCTH

YIPaBICHYECKUX  MPOLECCOB B  TyPUCTHUYECKOU
UHAYCTpUM;  (PYHKIMM, TOPUHOMIBI U METOAbI
YOpaBJIEHUS OpraHu3alueil TypUCTUYECKONW HHIyCTPUU
U UX OCHOBHOE COJIEPKaHHUE; TEXHOJIOTHUIO YNPaBJICHUS
IIEPCOHAIIOM B OpraHu3alNH TYypPUCTHYECKON
UHAYCTPHH;

TEXHUKY HWHAMBHUIyaJIbHOM W TpYNIOBOH pabOThI
MEHEKepa OpPraHM3allMd TYPUCTUYECKOW WHIYCTpPHH,
BKJIIOYAss ~ TEXHUKY  MPHUHITHS  YIPaBJIEHYECKUX
pELIEHNUI;

ymemp:

UCMOJb30BaTh 0a30Bble KOHLEMIUH, MPUHIMIBI U
METOABI YIPABICHUS OpPraHU3alMEeN TypUCTHYECKOU
UHAYCTPHH; IIPOEKTUPOBATH OpPraHHU3aLMOHHYIO
CTPYKTYDY,

IIPUMEHATh  METOJUKU  YIPABJICHHS  IPOLECCAMHU
KOMMYHHMKAallUM B  OpraHM3alUsaX TypUCTUYECKOU
UHAYCTPUM Ha TPAKTUKE; OpPraHU30BBIBATH U BECTH
JICJIOBBIE  COBEUIAHMS M IIEPErOBOPBI;  OLICHUBATH
3G PEKTUBHOCTD yIpaBIEHUSA OpraHusanueu
TYpUCTUYECKON MHAYCTPUU;

uMems HABLIK:

00paboTKH u HCIIOJIb30BaHUS UHpOpMaLnY;
COBEPLICHCTBOBAHUS OpraHU3allMOHHO-YIIPABIECHYECKUX
CTPYKTYp B OpraHU3alud TYpPUCTUUYECKOW HHAYCTpPUU;
mpouecca MNPUHATHS —YNPABICHUYECKUX PEIICHUN W
CPEICTBAMM MX pEATN3alMH; MOCTPOCHMS IMOJACUCTEM
IUIAHUPOBAHMS, OPraHU3alMi, MOTUBALIMX U KOHTPOJISL.

Cemectp 00yueHus,
CIELMAIBHOCTh

3, cmemmanbHOCTh  6-05-1013-01  «Typusm
TOCTEIIPUUMCTBOY»

[IpepexBU3UTHI

Conepxanne y4eOHOW TUCIUIUTMHBI «MeEHEHKMEHT B
TypUCTHYECKOU UHAYCTPUI» UMEET TECHBIE
MEXIUCUUIUIMHAPHBIE CBA3M C TaKUMH Y4eOHBIMH
JUCHUIUIMHAMH ~ KaKk ~ «OJKOHOMHMKAa ¥ (PUHAHCHI
TYPUCTHYECKOW  HMHIOyCTpum», «TypareHTckas H
TyponepaTopckas  AeATelIbHOCTb», «MapKkeTUHr B




TypucTHYecKOH  uHIycTpum»,  «MHpopmanmoHHsle
TEXHOJIOTMH B TYPUCTUYECKOU HHIYCTPUMY.

TpynoeMKOCTp B 3a4€THBIX
eIMHULIAX

3

Komungectso ayIUTOPHBIX
4acoB

OO01mee KOIMYECTBO YacOB, OTBOJAMMOE HA HW3YYCHHE
y4ueOHOM qucUIInHeL, — 120.

Pacnipenenenue ayautopHoro BpemeHu (78 4acoB) aJis
CTYICHTOB JHEBHOW (OpPMBI TMONYYEHHs] BBICIIETO
oOpa3oBaHms: JEKIMM — 32 4Yaca, NPAKTHYECKHC
3aHsATUS — 20 4acoB, CEMUHAPCKUE 3aHATHS — 26 4acoB.
Pacnipenenenune ayautopHoro Bpemenu (18 wacoB) ais
CTYICHTOB 3a04YHON (OpMBI TMOJYYEHHS BBICIIETO
oOpazoBanmsi: Jekiuu — 10 dYacoB, MPaKTHYCCKHE
3aHATHS — 4 Yaca, CEMHMHApPCKHUE 3aHATHS — 4 Jaca.

TpeboBanus k Tekyumed u
IIPOMEKYTOUHON aTTecTaluu

VY4eOHBIM TUIAHOM CHENHaIbHOCTH B KadecTBe (Hopm
NPOMEXYTOUHONW aTTeCTallud CTYJEHTOB IO Yy4eOHOMH
OUCIUILINHE «MeHeKMERT B TYPUCTUYECKOMN
UHIYCTPUM» TPEIyCMOTPEH »JK3aMeH (3aouyHas U
JTHEBHAs (HOPMBI TTOTyUYeHUsT 00pa30BaHUS).

Pe3ynbpTaThl NpOMEKYyTOYHOM aTTeCTallMi CTYIEHTOB B
(dopme 3aueTa OIIEHUBAIOTCS OTMETKAMHU «3aYTCHOY, «HE
3auTeHO».  llonoxuTenpHOM — sBiIE€TCSs  OTMETKA
«3a4TEHO», OTMETKa «HE  3a4TE€HO»  SBIIIETCS
HEYJIOBJIETBOPUTEIBHOM.

[Ipu onieHKe 3HaHUHN CTYJEHTOB OTMETKaMH B OajuIax 1o
JIecITUOAJUIBHOM — IIKajle  YYMTBHIBAIOTCS  OLIEHKHU
Pe3yIbTaTOB TEKYILEW aTTECTAllUN CTYACHTOB.
[TonoxUTENBHBIMU  SBISAIOTCS OTMETKH HE HIke 4
(uetppéx) OamnoB. Otmetku 1 (oauH), 2 (nBa), 3 (TpH)
ABJIAIOTCS HEYIOBIETBOPUTEIbHBIMH.

@opMbl MPOMEKYTOUHOM AaTTECTAUMH CTYJECHTOB
sk3ameH (3-ii cemecTp ans QHEBHOW (Qopmbl U 6-if
CeMecTp AJisl 3a04HON (POpMBI).




Name of the discipline

Management in the tourism industry

Contents of the discipline

Fundamentals of management. Control functions.
Organization of the tourism industry as an object of
management. Communications in the management of
tourism industry organizations. Personnel management
of tourism industry organizations. Personal management
of the head of a tourism industry organization.

Formed competencies

Own a system of modern management technologies to
ensure the effective functioning of tourism industry
entities.

Learning outcomes (know, be
able, have a skill)

know:

basic concepts, fundamentals of management
methodology and technology; features of management
processes in the tourism industry; functions, principles
and methods of managing the organization of the
tourism industry and their main content; technology of
personnel management in the organization of the
tourism industry;

techniques for individual and group work of a manager
of a tourism industry organization, including techniques
for making management decisions;

be able to:

use basic concepts, principles and methods of managing
the organization of the tourism industry; design
organizational structure;

apply methods of managing communication processes in
tourism industry organizations in practice; organize and
conduct business meetings and negotiations; evaluate
the effectiveness of management of the tourism industry
organization;

have the skill:

processing and wuse of information; improving
organizational and management structures in the
organization of the tourism industry; the process of
making management decisions and the means of their
implementation; building subsystems of planning,
organization, motivation and control.

Semester of study,
speciality

3, specialty 6-05-1013-01 “Tourism and Hospitality”

Prerequisites

The content of the academic discipline “Management in
the Tourism Industry” has close interdisciplinary
connections with such academic disciplines as
“Economics and Finance of the Tourism Industry”,
“Travel Agent and Tour Operator Activities”,
“Marketing in the Tourism Industry”, “Information
Technologies in the Tourism Industry”.

Labor intensity in credit units

3

Number of classroom hours

The total number of hours allocated to studying the
academic discipline is 120.
Distribution of classroom time (78 hours) for full-time




students of higher education: lectures - 32 hours,
practical classes - 20 hours, seminars - 26 hours.
Distribution of classroom time (18 hours) for
correspondence students of higher education: lectures -
10 hours, practical classes - 4 hours, seminars - 4 hours.

Requirements for current and
intermediate certification

The curriculum of the specialty provides for an exam
(correspondence and full-time forms of education) as
forms of intermediate certification of students in the
academic discipline “Management in the Tourism
Industry”.

The results of the intermediate certification of students
in the form of a test are assessed with the marks
“passed” and “fail”. The mark “passed” is positive; the
mark “failed” is unsatisfactory.

When assessing students' knowledge with marks on a
ten-point scale, assessments of the results of the current
certification of students are taken into account.

Marks of at least 4 (four) points are positive. Marks 1
(one), 2 (two), 3 (three) are unsatisfactory.

Forms of intermediate certification of students - exam
(3rd semester for full-time and 6th semester for part-
time).




