CIHOPTUBHBIA MEHEPKMEHT U MAPKETUHT

Haunmenosanue
JTUCIATUIVHEI

CHOpTHBHBIﬁ MCHC/PKMCHT U MapKCTHUHI

ConeprxaHue TUCIUTUTHHBI

TeopeTndeckue OCHOBBI MEHEIKMEHTA WH]YCTPUU
CIOpTa, MAPKETUHT MHAYCTPHUH CIIOPTa

dopMupyembie
KOMIIETEHIIUU

BIIAJIETh METOJAMM YIIPABICHUS NPEANPHUITUIMH B
cpepe  ¢usznyecko  KyJIbTYphl M  CIOPTa,
pa3pabaTbIBaTh MapKETUHI OBbIE CTpaTeruu
opraHmzanuil (U3MYECKOW KyJIbTypbl U CIIOPTa,
OCYILECTBIIATH MEPONPUATHUS, HAIIPABICHHBIE HA UX
pean3anmio.

PesynbpTaThl 00yueHHs
(3HaTh, yMETh, UMETH
HaBBIK)

3HAmMb:

— NPUHLMIBL, PYHKIIUU U MEHEDKMEHTA, POJIb
U MECTO HUX B [EITEIbHOCTH OpTraHU3aluu
busznueckoi KylIbTyphl U CIIOPTA;

— METOABI IPUHATHS PEUICHUN U peanu3aluio
UX B IPAKTUYECKOU EATEIbHOCTH;

— Ipolecc MOATOTOBKM U  peau3aluu
MapKETHHIOBBIX HCCIIEIOBAHMM B OPraHU3alHsIX
(bu3nuecKol KynbTypbl U CIIOPTA;

- DJIEMEHTHI MapKETUHTOBBIX
KOMMYHUKAaIHH;

ymembw:

- MIPUMEHSTh COBpPEMEHHBIC
yIIpaBJICHYECKHUE TEXHOJIOTHH, HCIIOJIB30BaTh

METOJIbl IUJIAHUPOBAHUS, KOHTPOJS W aHaIu3a
npoeCCUOHATBHON ACATEILHOCTH PAOOTHUKOB B
CIIOPTE;

- OCYHIIECTBIIATb ~ cOOp  JaHHBIX  TIpHU
MPOBEJACHUU MapPKETUHTOBBIX HCCIEJOBAaHUM B
opranm3anusx GU3nYecKoil KyJIbTyphl U CIIOPTA;

- olleHuBaTh A(H(PEKTUBHOCTH NMPUMEHEHUS
MapKETHHTOBBIX KOMMYHHKAIIUM B KOMIUJIEKCE U
IIO3JIEMEHTHO;

umMemsb HABBIK:

— IJIAHUPOBAHUS, KOHTPOJIS,, OpraHu3allNH,
MOTHBAIlMH MIEPCOHANA;

— PYKOBOJICTBAa OpraHu3anuen (u3nyeckou
KYJBTYpbI U CIIOPTA;

— JIEJIOBOM KOMMYHUKAIINK;

— MIPOBEACHUS MapKETHHTOBBIX
HCCJICI0BAHUI;

— MpPaKTUYECKUX 3aJady  MapKETHHTOBBIX
KOMMYHHUKAIIUNA B UHIYCTPUU CIIOPTA.

Cemectp 00yueHus,
CTEeUATBEHOCTD

7, cnemmanpHoctH 6-05-1012-01 «®Dusnueckas
KYJIBTypay, 6-05-1012-02 «Tpenepckas
JIEATENBHOCTh (C  yKa3aHWEM BHJIA CIIOPTa)»,
6-05-1012-03 «®Pwusmueckass peaOwiwuTanus ¥




sprorepanus», 6-05-1012-04 «Opranmszamust u
yhpaBicHHe (QU3UYECKON KYJIbTYpOH, CIOPTOM U
TYPU3MOM»

[IpepekBU3UTHI

Jlims ocBOeHUS HAHHOW AUCIUILIMHBI HEOOXOIUMBI
3HAHUS, YMEHUS M HABBIKH, MPUOOPETEHHBIC MPHU
H3YUYeHUH cieayroniei JUCHHUILIHHBI
««Opranuzanusi ¥ SKOHOMHKa  (PU3UYECKOU
KYJBTYpBI U CIIOPTa».

TpyIoeMKOCTb B 3a4ETHBIX
€IMHULIAX

3

KonunuecTBo AYAUTOPHBIX
qaCoOB

Oob111ee KOTUYECTBO YACOB, OTBEJICHHOE HAa U3yUEHUE
y4eOHOU aucuuIuHbl, — 90. DopMbl MOITyUYEHUS
BBICIIIETO 00pa30BaHMsI: THEBHAS, 3a0YHASI.
Pacnipenenenue ayautopHoro Bpemenu (52 dyaca)
JUIsl  CTYACHTOB JTHEBHON (OpPMBI MOJTy4YEHUS
oOpa3oBaHus: JIEKIUU — 22 4Yaca, NPAKTUYECKUE
3aHATHS — 16 4YacoB, ceMHHapckue 3aHsatus — 14
yacoB (4-ii kypc). Pacmnpenenenue aynuTOpHOTO
BpeMmeHH (12 4yacoB) 1 CTyI€HTOB 3a04HOM (pOpMBI
noyiydeHuss oOpaszoBaHus: Jjekuuu — 10 dacos,
CEMHUHApCKHE 3aHATHS — 2 Jaca (4-H, 5-i Kypc).

TpeOoBaHus K TeKyuiei u
IIPOMEKYTOUHOU
aTTECTALUU

Tekymas arrectanysi IPOBOAUTCS HE MEHEE OJTHOTO
pa3a B cemecTp. OCHOBHBIMH (pOpMaMu IPOBEICHUS
TEKYIIEH aTTecTalluu ABJISIIOTCS: BhinoJiHEHUE Y CP,
BBITIOJIHEHUE TIPAKTUYECKUX 3aJaHUM.

IIpy oneHke 3HAHUN CTYAEHTOB OTMETKAMH B
Oayyax Mo JAeCATUOAUIBHOW MIKaje YYHUTHIBAIOTCS
OLICHKU  pe3yJbTaTOB  TEKYILIEeW  aTTecTaluuu
CTYJICHTOB.

[TonOXXUTENBPHBIMU SIBISIOTCSI OTMETKH HE HIDKE 4
(uetpipéx) OammoB. Otmetku 1 (omun), 2 (aBa), 3
(Tpu) ABIAIOTCS HEYAOBIETBOPUTEIIbHBIMU.

dopMa MPOMEKYTOUYHON aTTECTAlUU CTYACHTOB:
sKk3aMeH (7-# cemecTp)

SPORTS MANAGEMENT AND MARKETING

Name of the discipline

Sports management and marketing

Contents of the discipline

Theoretical foundations of sports industry
management, marketing of the sports industry

Formed competencies

own methods of managing enterprises in the field of
physical culture and sports, develop marketing
strategies for organizations of physical culture and
sports, and implement measures aimed at their
implementation.

Learning outcomes (know,
be able, have a skill)

know:

— principles, functions and management, their role
and place in the activities of the organization of
physical culture and sports;




— methods of decision-making and their
implementation in practice;

— the process of preparation and implementation of
marketing research in physical culture and sports
organizations;

— elements of marketing communications;

be able to:

- apply modern management technologies, use
methods of planning, monitoring and analyzing the
professional activities of workers in sports;

- collect data when conducting marketing research in
physical culture and sports organizations;

- evaluate the effectiveness of marketing
communications in a complex and element by
element;

have the skill:

— planning, control, organization, motivation of
personnel;

—management of the organization of physical culture
and sports;

— business communications;

— conducting marketing research;

— practical tasks of marketing communications in the
sports industry.

Semester of study,
speciality

7, specialties 6-05-1012-01 “Physical education”, 6-
05-1012-02 “Coaching activities (indicating the type
of sport)”,

6-05-1012-03  “Physical  rehabilitation  and
occupational therapy”, 6-05-1012-04 “Organization
and management of physical culture, sports and
tourism”

Prerequisites

To master this discipline, you need knowledge, skills
and abilities acquired by studying the following
discipline “Organization and economics of physical
culture and sports.”

Labor intensity in credit
units

3

Number of classroom hours

The total number of hours allocated for studying the
academic discipline is 90. Forms of higher
education: full-time, part-time.

Distribution of classroom time (52 hours) for full-
time students: lectures - 22 hours, practical classes -
16 hours, seminars - 14 hours (4th year). Distribution
of classroom time (12 hours) for correspondence
students: lectures - 10 hours, seminars - 2 hours (4th,
5th year).

Requirements for current
and intermediate
certification

Current certification is carried out at least once a
semester. The main forms of current certification are:
completing the SRM, performing practical tasks.




When assessing students' knowledge with marks on
a ten-point scale, assessments of the results of the
current certification of students are taken into
account.

Marks of at least 4 (four) points are positive. Marks
1 (one), 2 (two), 3 (three) are unsatisfactory.

Form of intermediate certification of students: exam
(7th semester).




