OCHOBBI CIIOPTUBHOI'O MAPKETHUHI'A

Haunmenosanue
JTUCIUATUIVHEI

OcHOBBI CIIOPTUBHOI'O MApKCTHUHI'A

Conepxanue TUCIUTUTMHBI

BBCI[GHI/IC B MAapKCTUHI, OCHOBHBIC KaTCTrOpHU
MAapKCTHUHIA, TCXHOJIOTHA MapKeTHHFOBOﬁ
JACATCIIbHOCTHU N €€ COCTABJIAIONINEC

dopMupyembie
KOMIIETEHIIUU

Bnagerp Metoaukoil pa3pabOTKM MapKETUHIOBOU
CTpaTeruu OpraHu3aluu (PU3NYECKOW KYJIbTYpBI U
CIopTa, IUIaHUPOBATh u OCYILECTBIISTh
MEPOIPUATHS, HAIPABIEHHBIE HA €€ pPeaJn3alIo.

Pe3ynbratel 00ydeHuUs
(3HaTh, yMETh, UMETH
HaBBIK)

3Hamb:

— CTPYKTYpY U OCOOCHHOCTH MAapKeTHHTa
KaK YIpPaBJICHYECKON TEXHOJIOTUH;

— TOPUHIUOBI U METOAbl TIUIAHUPOBAHUS,
MPOJBIXKEHUS M pealn3allid TOBapOB M YCIYT
(bu3UYECKON KyJIbTYpHI U CIIOPTA;
ymemp:

— IPUMEHSTh  TEOPETUYECKHE  METOJbI
MapKETHHTOBOI'O aHajin3a PbIHKA TOBAPOB M YCIYT
(bu3UYECKON KyJIbTYpHI U CIIOPTA;
umems HAGLIK:

— IUTAHUPOBAHUA MapKETHHTOBBIX
Meponpustiil 1iig opranuzaunii ®KuC;

— CETMEHTUPOBAaHUS pPBIHKA MOTpeduTeneit
ycIyT, mpou3BoaAuMbIX B cepe PKuC;

— aJanTaiu MapKeTUHTOBOW HHGpOpMAaIUu
1u1st opranuzanuiit ®KuC;

— yOpaBJICHUS TOBAapHOW, COBITOBOM U
KOMMYHUKAllHOHHOW  TOJUTUKOM  OpraHu3alui
OKuC,;

— IUTAHUPOBAHUS MPOLIECCA CO3JAHUSI HOBOT'O
ToBapa u yciyru ais oprannzanuid PKuC.

Cemectp o0yueHus,

3,4, cnermanbHOCTh 6-05-1012-04 «Opranuzanus u

CIIEIIMAIbHOCTD yrpaBjieHue (U3NYECKON KyJIbTYypOH, CIIOPTOM H
Typu3MoM», mnpoduimzanuu «MeHEeTKMEHT B
CIIOPTE»

[IpepekBU3UTHI Jlns ocBOEHUS MaHHOW AUCLMILUIMHBI HEOOXOIUMBI

3HAaHMS, YMEHUS U HaBBIKH, NPUOOpPETEHHBIE NPHU
W3YYEHUU CIEAYIOIMNX JUCHUIUIMH: «OCHOBBI
MEHEDKMEHTA», « Y IPABJICHUE IEPCOHATIOM

TpyI0eMKOCTh B 3a4ETHBIX
CAMHULIAX

3

KonnyecTBo ay TMTOPHBIX
4acoB

OO0111ee KOITMYECTBO YACOB, OTBEACHHOE HA U3yUEHUE
OO611ee KOTUYECTBO YaCOB, OTBEICHHOE HAa N3YUCHUE
y4eOHOU MUCHUIUIUHBL, — 128. DOopMBbI MONTyUYeHUS
BBICIIIETO 00pa30BaHUs: JIHEBHAS, 3a0UHASI.




Pacnipenenenue ayauropHoro BpemeHu (84 uaca)
JUIsl  CTYACHTOB JHEBHOW (OpMBI TOTy4YEHUS
oOpazoBaHus: Jiekuu — 30 yacoB, MPaKTUYECKUE
3aHATHS — 24 qaca, cemuHapckue 3aHsaTus — 30
qacoB (2-# kypc).

Pacnipenenenue ayautopHoro Bpemenu (20 dacoB)
JUIS  CTYJIEHTOB 3a04YHOH (OPMBI  TONYYCHUS
oOpa3oBaHUs: JIEKUUU — 8 4YacoB, MPaKTUUECKUE
3aHATHS — 6 4acoB, CEMUHAPCKUE 3aHATUS —
6 yacoB (3-i Kypc).

TpeOoBaHus K TeKyie u
MIPOMEKYTOUYHOU
aTTecTaluu

Tekymas arrectanys MPOBOAUTCS HE MEHEE OJTHOTO
pasa B ceMecTp. OCHOBHBIMM (pOpMaMu IPOBEACHUS
TEeKYyIIEH aTTeCTallUuM SIBJISIIOTCS: BhINoJIHEHHE Y CP,
BBIITOJIHCHUE TIPAKTUYECKUX 3aJaHUM.

IIpn oneHke 3HAHMM CTYAEHTOB OTMETKAMHU B
Oayulax Mo AecATUOAJUIBHOM IIKale YYUTHIBAIOTCS
OLICHKH  pE3yJbTaTOB  TEKYIIEH  aTTeCTaluuu
CTYJICHTOB.

[T0J1I0)KUTENBHBIMU SBJISIOTCS OTMETKM HE HUXE 4
(uetpipéx) OamnoB. Otmetku 1 (ogunH), 2 (ABa), 3
(Tpm) SIBISIFOTCS HEYIOBIETBOPUTEIbHBIMHU.

dopMa MPOMEKYTOYHON AaTTECTAUU CTYACHTOB:

sK3aMeH (4-i cemecTp)

SPOR

TS MARKETING BASICS

10.

Name of the discipline

Sports Marketing Basics

11.

Contents of the discipline

Introduction to marketing, main categories of
marketing, technology of marketing activities and its
components

12.

Formed competencies

Know the methodology for developing a marketing
strategy for the organization of physical culture and
sports, plan and implement activities aimed at its
implementation.

13.

Learning outcomes (know,
be able, have a skill)

know:

- structure and features of marketing as a
management technology;

- principles and methods of planning, promotion and
sale of goods and services of physical culture and
sports;

be able to:

- apply theoretical methods of marketing analysis of
the market for goods and services of physical culture
and sports;

have the skill:

- planning marketing activities for physical
education and sports organizations;

- segmenting the market of consumers of services
produced in the field of physical education and

sports;




- adaptation of marketing information for physical
education and sports organizations;

- management of product, sales and communication
policies of physical education and sports
organizations;

- planning the process of creating new goods and
services for physical education and sports
organizations.

14.

Semester of study,
speciality

3.4, specialty 6-05-1012-04 “Organization and
management of physical culture, sports and tourism”

15. | Prerequisites To master this discipline, you need knowledge, skills
and abilities acquired by studying the following
disciplines: “Fundamentals of Management”,
“Human Resources Management”

16. | Labor intensity in credit 3

units

17.

Number of classroom hours

The total number of hours allotted for studying The
total number of hours allotted for studying the
academic discipline is 128. Forms of higher
education: full-time, part-time.

Distribution of classroom time (84 hours) for full-
time students: lectures - 30 hours, practical classes -
24 hours, seminars - 30 hours (2nd year).
Distribution of classroom time (20 hours) for
correspondence students: lectures — 8 hours, practical
classes — 6 hours, seminars — 6 hours (3rd year).

18.

Requirements for current
and intermediate
certification

Current certification is carried out at least once a
semester. The main forms of current certification are:
completing the SRM, performing practical tasks.
When assessing students' knowledge with marks on
a ten-point scale, assessments of the results of the
current certification of students are taken into
account.

Marks of at least 4 (four) points are positive. Marks
1 (one), 2 (two), 3 (three) are unsatisfactory.

Form of intermediate certification of students: exam
(4th semester).




